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A Vision for Tomorrow’s India

Enso Webworks, the digital arm of  the Enso Group, is 
transforming the professional networking landscape 
in India and beyond. Through the launch of  

InfoProfile and InfoPhone, the company introduces two 
powerful tools designed to help modern professionals con-
nect, communicate, and grow. Moving beyond traditional 
business cards, these two tools from Enso Webworks usher 
in a new chapter in identity and communication technolo-
gy. These platforms provide secure, intelligent, and scal-
able alternatives to traditional business cards and calling 
apps, reimagining how professionals connect and network 
in today’s tech-driven world.

InfoProfile: It reimagines professional identity by 
going beyond digital business cards. It offers microblog-
ging for frequent updates, multi-profile management for 
diverse roles, real-time profile updates, AI-powered con-
tent creation tools, translation support for over 45 languag-
es, and both QR code and link-based digital card sharing.

The platform enables professionals to represent them-
selves dynamically across various 
industries, geographic locations, 
and job roles. From startups to 
large enterprises, InfoProfile 
offers unmatched flexibility and 
reach, says Vaibhav Maloo, 
Managing Director of  Enso Group 
and leader of  its digital arm, Enso 
Webworks.

InfoPhone: It excels as a secure 
communication tool, with its 
seamless integration with 
InfoProfile and robust communication architecture set-
ting it apart. It offers completely secured video and audio 
calls alongside advanced user authentication protocols. 
With data privacy becoming an increasingly critical con-

cern, InfoPhone ensures secure communication while 
facilitating seamless global collaboration.

InfoProfile and InfoPhone promote sustainability by 
eliminating the need for physical business cards. This dig-
ital transition helps reduce environmental impact while 
enabling real-time adaptability.

Shaikh Qhaiz Kasim, COO of  
Enso Group emphasized the 
importance of  age-agnostic 
design, noting that their tools 
are intended to be equally intui-
tive for a CEO and a college 
graduate.

The apps are available for 
download on both Android and 
iOS platforms. Regular updates 
and enterprise-grade integra-
tions are planned to enhance 

user experience and expand functionality. By blending 
innovation, sustainability, and security, InfoProfile and 
InfoPhone are poised to redefine how professionals can 
network and communicate.

In the competitive world of  building materials, where 
tradition often outweighs transformation, two young 
entrepreneurs are proving that legacy and innovation 

can thrive together. Nitin Jain and Mayank Jain, Directors 
at Viva Metal Composite Panel, are not only preserving the 
strong foundation laid by their father, Prakash Jain, but 
are also boldly steering the company toward new mile-
stones that are redefining industry standards.

Founded with a commitment to quality, integrity, and 
trust, Viva has grown to become one of  India’s most 
respected names in the aluminium composite panels & 
cladding industry. Today, under the leadership of  the Jain 
brothers, the company is entering a new era—one defined 
by innovation, sustainability, and national influence.

Setting New Benchmarks in the Industry
With a clear focus on advancing product safety, compli-

ance, and sustainability, Viva Metal Composite Panel has 
achieved several landmark milestones under the leader-
ship of  Nitin and Mayank Jain.

Viva is the first manufacturer in India to establish an 
in-house A2 core production facility, marking a significant 
leap forward in fire-safe façade materials. This develop-
ment enables stricter quality control and consistency, 
offering architects and developers greater assurance when 
specifying materials for high-rise and sensitive structures.

Taking its commitment to fire safety a step further, Viva 
has also become one of  the few in the industry to receive 
the prestigious FR A1 certification—a distinction that rep-
resents the highest level of  fire resistance for façade mate-
rials globally. This milestone places Viva in an elite league 
of  façade solution providers capable of  meeting the most 
rigorous international safety standards.

On the sustainability front, Viva is one of  the first ACP 
brand in India to earn an Environmental Product 
Declaration (EPD)—a globally recognised certification 
that validates the environmental transparency of  its man-
ufacturing processes and product lifecycle. The EPD not 
only reinforces Viva’s commitment to eco-conscious con-
struction but also allows developers and architects to earn 
valuable LEED points, contributing to green building cer-
tifications and more sustainable urban development.

Through these initiatives, Viva is not merely adapting to 
evolving industry expectations—it is actively shaping 
them.

Blending Strategic Thinking with 
Creative Innovation

While Nitin Jain brings a sharp opera-
tional and strategic lens to the company—
focusing on manufacturing excellence, 
capacity expansion, and international 
growth—Mayank Jain is leading Viva’s 
brand and marketing transformation. His vision for digi-
tal-first outreach, knowledge-sharing, and content-led 
engagement has positioned Viva as a thought leader 
among architects, consultants, and designers.

From technical CPD (Continuing Professional 
Development) sessions to façade education podcasts and 
influencer-led campaigns, Viva is making knowledge-shar-
ing a core part of  its brand identity—moving beyond prod-
uct selling and into the realm of  industry influence.

A National Brand with Global Ambitions
Today, Viva operates through an expansive dis-

tribution network of  over 500 channel partners, 
backed by 23 warehouses across the country. Its 
footprint is not limited to India, with exports 
reaching more than 20 countries, reflecting a 
growing international demand for its quality-driv-
en product range.

The success of  the company, however, is not 

measured solely by market presence. 
What sets Viva apart is its continued 
commitment to values that began 
with its founder—transparency, trust, 
and a people-first philosophy that per-
meates every aspect of  the business.

The Road Ahead
With the Indian construction and 

real estate sector rapidly evolving, the demand for façade 
solutions that are not only sustainable and safe but also 
architecturally progressive has never been greater. Nitin 
and Mayank Jain are not merely responding to this 
change—they are anticipating and shaping it.

Their vision for Viva is rooted in continuous evolution. 
As they build a future-ready brand that leads with purpose 
and supports design innovation, the next phase of  trans-
formation is already underway: the launch of  Viva’s 
pre-coated solid aluminium line.

In an industry where few young leaders take 
centre stage, the Jain brothers are redefining 
what it means to lead a legacy business. With a 
fine balance of  tradition and transformation, 
they are not just keeping pace with change—
they are driving it.

For more details visit:
Website: https://vivaacp.com/

English proficiency opens doors to count-
less opportunities in today’s world, ben-
efiting employees, professionals, and 

business owners. Delhi’s Awal Madaan, one 
of  the prominent digital educator and lan-
guage coach, has become a guiding light for 
millions across India who aspire to master 
spoken English. Affectionately known as 
‘Awal sir,’ he’s renowned for his straightfor-
ward, relatable, and practical teaching meth-
ods, making him a trusted name in online 
English learning, especially for beginners 
and those from non-English speaking back-
grounds.

Through his platform, AwalEnglish.com, 
and a vast social media presence exceeding 
15 million followers across social media 
plateforms, Awal has made learning English 
accessible and easy for everyone, that too, at 
an affordable fee. His engaging video lessons, 
often delivered in easy-to-understand 
Hinglish, effectively bridge the communica-
tion gap many face in both professional and 
everyday English conversations. He’s com-
mitted to democratizing access to spoken 
English for people of  all ages, regions, and 
professions, ensuring that financial con-
straints don’t hinder anyone’s learning jour-
ney.

Awal’s significant contributions to online education hav-
en’t gone unnoticed. He recently received the ‘Most Trusted 
Online English Coach’ award from Nitin Gadkari, Minister 
of  Road Transport & Highways in the Government of  India. 
The other awards and recognitions underscore his pro-

found impact on transforming how India learns 
English through digital platforms. These accolades 
not only affirm his credibility but also highlight 
the tangible difference he’s made in countless lives.

Awal’s work continues to instil learners with 
confidence, effective communication skills, and a 
strong sense of  self-worth. He powerfully demon-
strates that quality education doesn’t need to be 
complex; rather, it thrives on purpose, consistency, 
and universal accessibility.

For more details, visit:
Website: https://www.awalenglish.com/

YouTube: 
https://www.youtube.com/tsmadaan

Facebook: https://www.facebook.com/
learnenglishwithawal/

Instagram: https://www.instagram.com/awalcreations

In the dynamic arena of  medico-
legal services, Sanjay Mishra, the 
Joint Director of  Apex Insurance 

Consultant Limited (AICL), truly 
stands apart. Since the turn of  the 
millennium, Mishra has 
spearheaded AICL’s incredible 
transformation, guiding it from 
a humble basement office in 
Delhi to a pan-Indian behemoth 
now serving over a lakh members 
and setting new industry 
standards. His story isn’t 
merely one of  corporate 
success; it’s a powerful 
narrative of  steadfast 
philanthropy and a profound 
dedication to societal 
upliftment. 

Mishra’s remarkable 
career trajectory is rooted 
in his own challenging 
childhood and humble 
beginnings. These experi-
ences instilled in him a 
profound empathy for 
those facing external hur-
dles, not due to a lack of  
skill or ambition, but from limited 
access to education, financial resourc-
es, or crucial support systems.  

His dedication to societal better-
ment extends deeply into the fabric of  
AICL. A significant number of  the 

company’s employees are individuals 
handpicked from economically weak-
er sections of  society. Within the sup-
portive environment of  AICL, these 
individuals are not just provided with 
a livelihood but are meticulously 
groomed and mentored, transforming 
into highly skilled professionals. This 
unique approach reflects Mishra’s 
belief  in an equitable workforce 
where talent and passion are valued 

above economic or social standing.
Today, AICL is renowned for its 

top-class medico-legal services and 
risk management solutions for the 

medical fraternity, a position it 
has achieved under Mishra’s 
dynamic leadership. Yet, 
beyond the impressive busi-

ness metrics, it is his unwav-
ering commitment to creat-
ing opportunities and 
transforming lives that 
truly defines Mishra’s leg-
acy.  He has successfully 
built both an enterprise 
and championed a more 
inclusive and equitable 

professional landscape, proving that 
success can indeed be a powerful cat-
alyst for positive change.

A leader is the one 
who leads by 
example, the one 

who ignites the fire with-
in others to do and be 
their best versions. For 
this, they ensure that 
they inspire others 
through their work, 
whether with their busi-
nesses, authored books, 
or philanthropic works. 
However, one man has 
been doing this all; he is 
Vaibhav Maloo, who, on 
one hand, serves as the 
Managing Director at 
Enso Group and, on the 
other hand, works as a 
columnist, author, 
philanthropist and a 
business leader.

As an entrepreneur 
and author, he launched 
his new book, “An Indian 
Manifesto: A Vision for 
Tomorrow’s India”, in 
the initial week of  June 
2025. His impactful writ-
ing continues his mis-
sion to drive positive 
change through his com-
pelling new book. He 
already made waves with 
his previous book titled 
“The Business of  Life – 
Answers to 101 Tough 
Questions”, and now, 
with his new book, he 
can’t wait for readers to 
know more about the 
visionary blueprint for 
India’s future. The latest 
book is a carefully crafted roadmap that outlines strategic 
reforms across India’s 54 ministries. The book offers 
thoughtful insights drawn from a decade of  Maloo’s col-
umns offering realistic and implementable reforms. This 
has helped him position himself  not just as an observer 
but also as a contributor to nation-building. From the 
Ministry of  Education to the Ministry of  Rural 
Development, he brings forward proposals such as blend-
ing healthcare with academic excellence and developing 
decentralised, tech-enabled public service delivery models. 
In the Ministry of  Environment chapter, he advocates for 
climate change resilience strategies integrated from the 
grassroots level to national policy frameworks.

Vaibhav Maloo has not just earned massive recognition 
for being a business leader and one of  the frontrunners at 
Enso Group. Still, he has long been known in India’s busi-
ness corridors for his leadership at Enso Group, a 
multi-sector conglomerate interested in energy, infrastruc-
ture and emerging technologies. He holds a Bachelor of  
Science in Business Administration from Carnegie Mellon 
University and a Postgraduate Diploma in Global Business 
from Oxford University. He has guided Enso Group through 
periods of  growth, innovation and global partnerships 
since 2009. However, his ambitions go beyond the board-
room. He is a dynamic and versatile business talent who 
has shown excellence as a writer, speaker and public com-
mentator, consistently contributing thought-provoking 
pieces to national media outlets.

The book, An Indian Manifesto: A Vision for Tomorrow’s 
India is a collaborative effort, and joining him in this 
endeavour is Dhaval Pingulkar, a business analyst at Enso 

Group in Dubai, who 
has written a few sec-
tions of  the book. 
Dhaval, who holds a 
degree in Mechanical 
Engineering and 
Management Studies, 
brings an analytical 
perspective to the 
book, contributing sec-
tions focused on gov-
ernment budgets, 
national schemes and 
the structural chal-
lenges facing each 
ministry. Maloo and 
Pingulkar highlight 
how the book focuses 
on governance, eco-
nomic growth, and 
equal opportunities. It 
outlines a vision where 
every Indian citizen, 
resident or visitor 
feels valued and invest-
ed in the progress of  
the nation.

Maloo defines his 
book, “An Indian 
Manifesto: A Vision 
for Tomorrow’s India, 
is fusion of  indigenous 
concepts with effective 
practices from devel-
oped economies. He 
emphasises that the 
book is a call to action 
that encourages poli-
cy-makers, business 
leaders, and citizens to 
act for India’s evolu-
tion.”

An Indian Manifesto 
goes beyond being only a policy suggestion; it is an invita-
tion to every Indian to take charge of  the nation’s destiny. 
What has helped make this book particularly more power-
ful is how it emphasizes on doable reforms that do not just 
merely exist in theory but are grounded in actionable 
framework. Vaibhav Maloo’s insights present in the book 
stem from years of  observing the nation’s complex 
socio-economic dynamics and engaging with both public 
and private sectors. With the launch of  his latest book An 
Indian Manifesto: A Vision for Tomorrow’s India in 2025, 
he has entered the league of  modern thinkers who are 
determined in shaping the modern Indian thought.

The book is a testament to youth-driven leadership in 
policy innovation and national development. His vision is 
an amalgamation of  traditional Indian values with pro-
gressive governance models, which caters to both eco-
nomic growth and social equity. Also, the book invites 
readers to reflect on their roles as active participants in 
shaping the future of  India. By outlining clear strategies 
for ministries and encouraging civic engagement, he 
encourages not just top-down reform but also bottom-up 
participation.

As India marches toward its centennial independence 
in 2047, An Indian Manifesto: A Vision for Tomorrow’s 
India by Vaibhav Maloo, which is already digital live and 
also readily available in bookstores could possibly serve 
as a cornerstone in discussions about policy, reform, and 
citizen-led development.

The book is distributed by Srishti publishers and pub-
lished by Pan Macmillan. Labyrinth agency is said to 
have mediated the deal.

Professional Networking : 
InfoProfi le and InfoPhone

Nitin Jain and Mayank Jain — The Driving Force Behind Viva’s Next Chapter

Vaibhav Maloo, the Managing Director at Enso Group, says 
his new book will serve as a blueprint for India’s future
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I n the competitive world of  building materials, where tradition often 
outweighs transformation, two young entrepreneurs are proving that 
legacy and innovation 

can thrive together. Nitin Jain and Mayank Jain, Directors at Viva Metal 
Composite Panel, are not only preserving the strong foundation laid by their 
father, Prakash Jain, but are also boldly steering the company toward new 
mile-stones that are redefining industry standards.

Founded with a commitment to quality, integrity, and trust, Viva has 
grown to become one of  India’s most respected names in the aluminium 
composite panels & cladding industry. Today, under the leadership of  the Jain 
brothers, the company is entering a new era—one defined by innovation, 
sustainability, and national influence.

Setting New Benchmarks in the Industry
With a clear focus on advancing product safety, compli-ance, and 

sustainability, Viva Metal Composite Panel has achieved several landmark 
milestones under the leader-ship of  Nitin and Mayank Jain.

Viva is the first manufacturer in India to establish an in-house A2 core 
production facility, marking a significant leap forward in fire-safe façade 
materials. This develop-ment enables stricter quality control and 
consistency, offering architects and developers greater assurance when 
specifying materials for high-rise and sensitive structures.

Taking its commitment to fire safety a step further, Viva has also become one 
of  the few in the industry to receive the prestigious FR A1 certification—a 
distinction that rep-resents the highest level of  fire resistance for façade mate-
rials globally. This milestone places Viva in an elite league of  façade solution 
providers capable of  meeting the most rigorous international safety standards.

On the sustainability front, Viva is one of  the first ACP brand in India to 
earn an Environmental Product Declaration (EPD)—a globally recognised 
certification that validates the environmental transparency of  its man-
ufacturing processes and product lifecycle. The EPD not only reinforces 
Viva’s commitment to eco-conscious con-struction but also allows developers 
and architects to earn valuable LEED points, contributing to green building cer-
tifications and more sustainable urban development.

Through these initiatives, Viva is not merely adapting to evolving industry 
expectations—it is actively shaping them.

Blending Strategic Thinking with 
Creative Innovation

While Nitin Jain brings a sharp opera-tional 
and strategic lens to the company—focusing on 
manufacturing excellence, capacity 
expansion, and international growth—
Mayank Jain is leading Viva’s 

brand and marketing transformation. His vision for digi-tal-first 
outreach, knowledge-sharing, and content-led engagement has 
positioned Viva as a thought leader among architects, 
consultants, and designers.

From technical CPD (Continuing Professional 
Development) sessions to façade education podcasts and 
influencer-led campaigns, Viva is making knowledge-shar-ing a 
core part of  its brand identity—moving beyond prod-uct selling 
and into the realm of  industry influence.

A National Brand with Global Ambitions

Today, Viva operates through an expansive dis-
tribution network of  over 500 channel partners, 
backed by 23 warehouses across the country. Its 
footprint is not limited to India, with exports 
reaching more than 20 countries, reflecting a 
growing international demand for its quality-driv-en 
product range.

The success of the company, however, is not 

measured solely by market presence. 
What sets Viva apart is its continued 
commitment to values that began with 
its founder—transparency, trust, and a 
people-first philosophy that per-meates 
every aspect of  the business.

The Road Ahead

With the Indian construction and real estate 
sector rapidly evolving, the demand for façade solutions that are 
not only sustainable and safe but also architecturally progressive 
has never been greater. Nitin and Mayank Jain are not merely 
responding to this change—they are anticipating and shaping it.

Their vision for Viva is rooted in continuous evolution. As they 
build a future-ready brand that leads with purpose and supports 
design innovation, the next phase of  trans-formation is already 
underway: the launch of  Viva’s pre-coated solid aluminium 
line.

In an industry where few young leaders take centre 
stage, the Jain brothers are redefining what it 
means to lead a legacy business. With a fine balance 
of  tradition and transformation, they are not just 
keeping pace with change—they are driving it.

For more details visit: Website: 
https://vivaacp.com/
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Young Visionaries Reshaping the 
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